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ZET 

 p
Temelde a , 

. Bu perspektifle, perakendecilik 
bir  

gelecekteki  

Anahtar kelimeler:  

 
MANAGEMENT OF HYBRID STRUCTURES 

A CASE STUDY IN RETAILING 

 

ABSTRACT 

This study aims to analyze the hybrid forms, as an organizational structure, where market 
and hierarchy mechanisms intersect. In essence, it is a case study, which investigates the 
framework of franchising relationship as being one of the hybrid structure types. In that 
perspective, the organizational solutions, processes, and values of a firm case in retailing 
sector are attempted  managerial levels. This paper is 
assumed to contribute to further studies on hybrid forms where blended governance 
mechanisms exist. 
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alma  so  ekabet 

                  

Franchising
iki resmi 

ve kullanma 
genellikle , s: 224). Franchise 

bedeli (franchising fee) ve/veya belirli  ve rdan, 
verilen paydan (royalty) 

(Lafontaine, 1992, s: 264; Norton, 1988, s: 199; Doherty and Quinn,1999, s: 225).   

ranchise 
 ve r. Bu destekler genellikle; 

lokasyon ve kurumsal 
hizmetleri, reklam ve   arak, franchise verenin 

denetime 
bedel 

, s: 224). 

Franchise sistemleri, genelde mal veya hizmet pazarlama  
ingi letme sistemi franchisingi olarak 

 (Castrogiovanni ve Justis, 1998, s: 171, Combs, Michael ve Castrogiovanni, 
2009, s: 1269). 

ingi be
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mektedir. Oteller, 

Franchise Turkey, 2011). 

letme sistemi franchisingi pazar ve  hibrit y
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sahip . (Child, 1987, s: 42). 

sistemi franchisingi, hibrit  alan sunabilir. 
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 (Shane, 1996, s: 217). 
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1. Kademe: Üst yönetim

Kurumsal politikalar ve i
birimi portföy kararlar

2. Kademe: birimleri yönetimi

Rekabet ve pazara giri stratejileri

3. Kademe: Co rafi bölge yönetimi

Zincir ma aza yönetimi ve ortakl k 
kararlar

4. Kademe: Ma aza yönetimi

Ma aza biriminin yönetimi

Son tüketici
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