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Politik Pazarlama Faaliyetlerinin
Gencg Secmenlerin Oy Tercihleri
Uzerindeki Etkileri

Ozet

Politik pazarlama, siyasi parti lideri veya adaylarinin en ylksek sayidaki oy potansi-
yeline ulagmalari ve secimi kazanabilmeleri igin kullanilan tekniklerin timudar. Bu-
gln dunyada kiresellesmenin de etkisiyle ideolojiler Snemlerini yitirmeye baslamis-
lardir. Bu durum siyasi partilerin gerek programlari gerek sdylemleri agisindan birbir-
lerine benzemelerine yol agcmistir. Bu nedenle siyasi partiler tanitim kampanyalarin-
da farkl stratejiler gelistirmeye baslamislardir. Bu galismanin amaci, 6zellikle segim
dénemlerinde yapilan politik pazarlama uygulamalarinin geng secmenlerin egilimleri
Uzerinde etki olusturup olusturmadigini belirlemektir. Saha ¢alismasi Adana’da 355
Universite 6grencisi ile gerceklestiriimis ve veriler anket teknigi kullanilarak toplan-
mis, analiz edilmis ve elde edilen bulgular yorumlanmistir.
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The Effects of Political Marketing Activities on

Young Voters’ Voting Preferences

Abstract

Political marketing is the technique to reach the maximum number of vote of the
political party leader or candidates. Today, ideologies lose their importance because
of the effects of the globalization in the world. This situation causes to resemble
political parties to each other both their programs and their thesis. For that reason,
political parties begin to improve different strategies in their election campaigns.
This research examines the impact of political marketing activities on the attitudes
of the young people. This study presents the results of a survey conducted on a
sample of 355 university students in Adana. The data are analyzed statistically and
implications discussed.
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