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Meslek Yuksekokullarinda Egitim
Hizmetleri Pazarlamasinda internete
Dayali Uzaktan Egitimin Durumu ile
llgili Bir Arastirma

Ozet

Toplumun egitimi; nitelikli insan gticiiniin ekonomiye kazandiriimasi, tlkelerin zen-
ginligi ve mutlulugu agisindan bir gerekliliktir. Ihtiyag duyulan bilginin artmasi ne-
deniyle toplumun tamamini egitmek hem gok zor ve hem de gok pahalidir. interne-
te Dayali Uzaktan Egitim(IDUE), hem maliyet ve zorluk hem de Tiirkiye’de Mesle-
ki ve Teknik Egitimin(VET) énemli bir kurumu olan Meslek Yiksekokullarinin sun-
mus oldugu egitim hizmetlerinin pazarlanmasi agisindan bir firsat olarak gérulmeli-
dir. Bu kurumlarin IDUE'yi bir Giriin olarak gérmek yerine egitim hizmetlerinin daha
iyi pazarlanmasinin bir yolu olarak gérmeleri daha dogru olacaktir. Ulkemizde, sa-
yilari 518’i bulan Meslek Y iksekokullarinin IDUE konusundaki uygulamalarinin be-
lirlenmesi; bu okullarin ydneticilerinin IDUE konusundaki bilgi, deneyim, tutum ve
dislncelerinin belilenmesi amaciyla bir anket galismasi yapilmistir. 296 anketten
elde edilen bulgulara gére Tiirkiye’de MYO yéneticilerinin IDUE konusunda yeterli
bilgi ve deneyimleri olmamasina ragmen; IDUE’nin uygulanabilirligi konusunda is-
tekli ve uygulamaya hazir olduklari belirlenmistir.
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A Research about Internet Based Distance
Learning on Marketing Educational Services in

Vocational Colleges
Abstract

Education of the community is a must in order to direct the qualified labor power to
the economy for the welfare and the happiness of the countries. It is both very dif-
ficult and very expensive to educate the entire society as the needed information
has increased. In line with the contemporary technological developments, Internet-
Based-Distance-Learning (IBDL) should be perceived as an opportunity in order
both to market the educational services, provided by the vocational higher scho-
ols that are significant institutions of the vocational and technical education in Tur-
key, and to cope with the related obstacles. It will be more appropriate for these
institutions to perceive the IBDL as a means of effective marketing of the educa-
tional services rather than perceiving it as a product. A survey questionnaire was
formed and submitted to 518 administrators of vocational schools in Turkey in or-
der to obtain data considering their attitudes, the experience, knowledge and tho-
ughts towards IBDL. In accordance with the data gathered from 296 survey forms,
it was determined that the administrators at vocational schools in Turkey are ready
to apply the IBDL despite that they do not have sufficient information and experien-
ce about the IBDL applications.
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