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Ozet

Bu galismada, universite 6grencilerinin gevre bilincini ve gevreye duyarli Grtnleri
kullanma egilimlerini belirlemek amaciyla Karadeniz Teknik Universitesi merkez
kampdstndeki degisik fakilte, bolim ve siniflarinda 6grenim géren 609 Univer-
site 6grencisine anket uygulanmistir. Bireylerin demografik 6zellikleri ile gevre bi-
linci ve ¢evreye duyarli Urun bilinci arasinda istatistiki agidan iliski olup olmadigi-
nin analizinde Ki-Kare bagimsizlik testi uygulanmis ve ayrica Likert dlgekli soru-
lar igin Faktor Analizi ile sorularin gruplama bigimleri arastinimistir. Calismada,
Universite 6grencilerinin gevreye bilingli ve ¢cevre dostu Urunleri kullanmaya du-
yarli olduklari sonucuna variimigtir.
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Determination of University Students’ Tendency
to Use Environmentally Sensitive Products in
The Scope of Green Marketing: The Case of

The Black Sea Technical University

Abstract

In this study, a questionnaire has been administered at the Black Sea Technical
University campus with 609 university students studying in various faculties, de-
partments and classrooms in order to find out about the university students’ en-
vironmental awareness and tendency to use environmentally sensitive products.
A Chi-square test was applied to analyze whether there is a relationship between
the individuals’ demographic characteristics and environmental awareness and
environmentally sensitive product awareness and in addition, for Likert scale qu-
estions the grouping of the questions was analyzed with Factor Analysis. As a
conclusion, it was found that the university students are environmentally aware
and sensitive to use environmentally friendly products.
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