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Abstract

Only a few out of thousands of social research each year become really
successful. Most of them are either not appreciated or forgotten in a short
period of time. The primary purpose of this study is to compile and
emphasize the fundamental requirements of a successful social research. It
proposes six “rules of thumb” and introduces a model coined as FADAPA
to correspond the initial of each single rule. FADAPA proposes the
selection of an interesting topic and the comprehensive analysis of the topic
as the first two requirements. Development of simple and preferably visual
model followed by a broad application is advised as the following two
requirements. Publishing the developed model and the empirical results is
introduced as the next step of successful research. Finally, advertisement
and diffusion of the model among scholars, academicians and business
people is presented as the last requirement which should be fulfilled by the
researchers who aim to be notable in the literature. To prove the validity of
the proposed model, the author also evaluate three well-known theories
(Maslow’s Hierarchy of Needs Theory, McGregor’s Theory X and Theory
Y, and Porter’s Five Forces Model) from the perspectives of FADAPA
rules.
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SOSYAL BILIMLERDE BASARILI BIR
ARASTIRMA iCIiN ALTI BASAMAKLI BiR
MODEL: FADAPA

(")zetg:e

Her yil sosyal bilimlerdeki binlerce arastirmadan sadece birka¢ tanesi
gercekten basaril olabilir. Geriye kalanlarin ¢ogunlugu ya gerektigi kadar
ilgi gormez ya da ¢ok kisa siirede unutulur. Bu arastirmanin amact sosyal
bilimlerdeki basarili arastirmalarin isterlerini belirlemek ve ortaya
koymaktir. Aragtirma alti altin kural dnermekte ve her bir altin kuralin
(Ingilizcedeki) ilk harflerinden olusan FADAPA adini verdigimiz bir model
ortaya koymaktadir. FADAPA, ilging bir bashk se¢imini ve segilen konunun
kapsamli olarak arastirilmasin ilk iki ister olarak onermektedir. Sonraki iki
onerme ise basit ve tercihen bir gérsel modelin gelistirilmesini ve bu
modelin miimkiin oldugunca yaygin bir sekilde uygulanmasini tavsiye
etmektedir. Geligtirilen modelin ve uygulama sonuglarinin yayinlanmasi bir
sonraki oneri olarak sunulmaktadir. Son éneri  olarak, modelin
akademisyenler ve is diinyast arasinda reklaminmin yapilmast ve
yayginlastirdlmas, literatiirde yer edinmek isteyen arastirmacilara ozelikle
tavsiye edilmektedir. Modelin gegerliligini géstermek icin yazar, literatiirde
cok bilinen ii¢ ¢calismayr (Maslow’un Ihtiyaglar Hiyerarsisi, McGregor un
Teori X ve Y’si ve Porter'in Bes Giic Modeli) FADAPA kurallar
cercevesinde incelemistir.

Keywords: Research, research methodologies, theory development,
research model.

Anahtar Kelimeler: Arastirma, aragtirma yontemleri, teori gelistirme,
arastirma modeli.

1. INTRODUCTION

Thousands of new and assertive social studies are performed each
year by thousands of different scholars from all around the world.
Unfortunately only a small portion of them manage to pass the strict
evaluation processes of SSCI journals. Even worse, only a few of the
published studies become really successful and broadly accepted. Although,
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this elimination process is quite natural from the perspective of readers, it is
very disheartening from the perspective of researchers.

Unraveling the secrets of successful studies and developing a
simple roadmap will not only motivate researchers but also spare valuable
resources that are currently wasted for unsuccessful research. An inattentive
glance might not state any significance but a deeper look will definitely
illustrate the similarities between successful studies in social sciences.

The focus and the main research question of this study are about
the determination of these typical properties of victorious efforts. The study
basically aims to develop simple rules of thumb for researchers who want to
be notable in the literature of social sciences.

The term “rule of thumb” might be defined as a general guidepost
for determining behaviors and addresses a principle with broad application
which is not intended to be strictly accurate or absolutely reliable for every
situation. Rule of thumbs are usually based upon experience and common
sense. They aim to provide generally effective or approximately correct
results for certain situations.

The author is not pretentious about a definitive answer; however,
but on the other hand he believes there are some rules of thumb, which he
summarize as FADAPA model, might provide very close answers to our
research question.

2. LITERATURE REVIEW

In order to make any social research more valuable and relevant, it
must be abstracted and made more general [1]. This requires development
of successful social studies and reader-friendly theories which establish
linkages between research and practice [2]. Unfortunately this is usually not
that easy [3]. Just like the development and publication of a social research,
it’s evaluation is also difficult. Our main purpose in this study is to highlight
the primary rules of successful research in a simple manner. However

42



Omer LIVVARCIN

before we proceed with the proposed model it would be more appropriate to
discuss how social studies or researchers are graded and the current status in
Turkey.

1.1  Journals as a Scale

Evaluation of scientific research is crucial [4] and is one of the
challenging issues and unfortunately none of the existing approaches
provide an objective, transparent and omnibus tool for this purpose yet.
However, many people content themselves with the number of publications
and citations in journals listed in the Social Science Citation Index (SSCI)
which is a kind of database of scholarly literature. SSCI is used in many
important ways where it’s most conspicuous use is showing whose work
gets cited in other research [5].

The first scholarly journal, Journal des Scavans, was published as a
new medium of communication in 1665, and was soon followed by the
Philosophical Transactions of the Royal Society [6]. For more than three
centuries the journal has played a pivotal role in the creation and
transmission of knowledge by serving as the primary medium of scholarly
communication, and has remained essentially unchanged in form and
function over its lifetime. Science as we know it is scarcely imaginable
without the scholarly journal.

Despite its benefits to science and scholarship, the paper journal
system has been subject to much criticism (e.g. [7], [8]). Deficiencies noted
by some authors include perceived problems with the peer review process
(that it suppresses new ideas, favors authors from prestigious institutions,
and causes undue delays in the publication process), high costs that are
escalating faster than the rate of inflation, and lack of selectivity. Spiraling
costs and long publication delays are perhaps the most serious of these
criticisms [9].
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1.2 Current Status in Turkey

The overall performance of Turkish Universities in journal
publications is very low especially when the number of academicians is
considered [10].

Starting from the last decade of the 20th century, some universities
in Turkey started to use the number of publications as a criterion for
academic assignments and promotions [11]. In year 2001, YOK announced
publication in international journals as a requirement for advancement to the
rank of Associated Professor [10]. But as illustrated in the following table,
the ratio of publications in social sciences is only about %10 of those in
mathematical and physical sciences.

H 3 o

UNIVERSITE ADI - E E =)
— ] o 55 |«5 5 = &
Q [77] T E o |2 o Q © =
n ] < 0OF |ZF « 7] o]
1 |TOBB EKONOMI VE TEKNOLOJI UNIVERS. 60 10 0 70 67 46 1,46
2 |BozOK UNIVERSITESI 29 0 0 29 29 22 1,32
3 |BASKENT UNIVERSITESI 445 27 1 473 460 353 1,30
4 |GEBZE YUKSEK TEKNOLOJi ENSTITUSU 134 11 0 145 140 134 1,04
5 |KOG UNIVERSITESI 122 25 2 149 140 140 1,00
6 |ORTA DOGU TEKNIK UNIVERSITESI 635 68 9 712 692 727 0,95
7 |ERCIYES UNIVERSITESI 474 11 1 486 477 549 0,87
8 |BILKENT UNIVERSITESI 219 59 13 291 267 319 0,84
9 [cANKAYA ONIVERSITESI 57 2 ] 59 58 71 0,82
10|ATILIM ONIVERSITESI 55 5 0 60 59 76 0,78

Studies in social sciences are indexed in SSCI and as can clearly be
seen from the statistics, number of publications is quite low. Moreover,
being published does not always mean that all published manuscripts are
successful. Although our study does not focus on the publication rules, we
believe that a study written along the basics of our proposed model might
have a higher chance to be published.

3. PROPOSED FADAPA MODEL

Contradictory recommendations regarding successful research
methods are indicative of lack of consensus on a generic model [12]. Our
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proposed model includes six simple rules for a successful social research.
The name of the model, “FADAPA” is derived out of the initials of these six
rules as illustrated in the following figure.

F ind an interesting topic

A nalyze the topic comprehensively

D evelop a simple (and visual) model

A pply it as broadly as possible

P ublish it

A dvertise and diffuse it

Figure 1 Six FADAPA rules

Each rule of FADAPA is focused on a different aspect of the
success criteria and is explained in the following sections.
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3.1 (F) Rule: Find an interesting topic

An interesting topic and/or research problem will have a high
potential for an empirical response. A novel insight that adds significantly to
-or against- previous understandings [1] and a key ingredient in having
some impact [13] will attract greater attention.

Although some scholars prefer manuscript submitted for publication
to be more rigorous than being interesting, relevant, and challenging [14],
some others encourage studies leading to more interesting ideas, contrary to
the more established “dataistic” methodologies [15], and claim that there are
strong forces favoring new ideas [16].

For an award-winning research Dicle [17], recommends to choose
the topic carefully and some thought should be put in the decision process.
Similarly we propose the interestingness of a social research as a
fundamental requirement and possibly the main factor that attracts the
attention of the readers including scholars, academicians and business
practitioners.

3.2 First (A) Rule: Analyze the topic
comprehensively

Successful studies begin with a review of relevant body of literature
[18] and include both well-known and less known issues about the topic
[19]. Strongest researches begin with use of a good variety of most up-to-
date, and the most specific and expert, resources [17]. This definitely
requires comprehensive analysis of the selected research problem. A
researcher shall not ignore any of the predate studies that are related to
his/her field of study. This effort will assist him/her in two ways:

First, comprehensive analysis of the literature will establish a healthy

foundation for his/her work. Second, it will lend wings to the study from the
perspective of the readers. They will possibly feel more confident when they
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see that their former knowledge on the topic does not conflict with the new
study or is clearly discussed and explained in the paper.

3.3 (D) Rule: Develop a (visual and) simple model

Although model (or theory) development is generally accepted as the

most challenging part of management research [3, 20], it is broadly accepted
as one of the most inevitable characteristics of a successful study [21, 22,
23, 24].
Broadly, a model can be developed by relying on speculative thinking or
empirical observation preferably followed by careful analysis [1]. In all
cases the developed model needs to be simple to be clearly understood by
the readers. Simple model that explain a complex phenomenon in a holistic
approach are generally appreciated in the literature (e.g. [25] Hierarchy of
Needs; [26] Theory X and Y). Since visual models are learned and
remembered more easily than others (e.g. [27] Five Competitive Forces), we
also advise researchers to express their models visually.

3.4 Second (A) Rule: Apply it as broadly as possible

Empirical analyses or in other words the applications of the study
play a crucial role in shaping the theory no matter if a theory begins with a
logically deduced conjecture, the detailed observation of a phenomenon, or
an “interim struggle” such as abstracting and generalizing (Kalnins, 2007).
A model without an empirical study lacks foundations for its reliability and
validity. Broad application of a model is not only for convincing readers but
also for the researchers themselves since they may believe that by observing
contrary or inconclusive empirical evidence, they have cast doubt on an
explanation that they had considered plausible a priori [28].

Three criteria mainly draw the framework for the decision on a topic
by the researcher: length, research resources and analytical tools [17].
Although some scholars have argued that empirical material has no
systematic role to play in theory (or model) building [29, 30], some others
tended to rely heavily on and emphasized the importance of empirical data
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[1]. Our proposed FADAPA model advocates broad application of the
model and the use of empirical material as input for theorizing.

3.5 (P) Rule: Publish it

Fundamental to formal scholarly communication [9] scientists who
have to say something important need to publish their findings [4].
Although we are aware of the difficulties of publishing, especially for non-
native speakers, we strongly encourage researchers to seek ways to take
place in broadly accepted journals in social sciences.

Publishing limitations can be categorized as internal and external
difficulties. Internal limitations address researcher oriented issues such as
the lack of knowledge about scientific research process and usage of
statistical techniques [31]. External limitations, on the other hand, are not
directly related to the researcher such as injustice in review process and
requirement for high language skills.

3.6 Third (A) Rule: Advertise and distribute it

The most crucial parameter in the assessment of research performance
is international scientific influence [4]. Publishing a social research may be
accepted as the first step of the distribution of the study; however it is not
enough. The researcher should seek ways to diffuse his/her studies.

In some cases the readers advertise a social study voluntarily. This
usually happens when they feel confident and are impressed about the
model. If the researcher is lucky enough, he/she might even find some
followers who are going to work for the success of the topic. The popular
scientific management rules of Frederick Taylor for example is accepted,
applied and diffused by thousands of followers. Of course, this is very
exceptional and researchers who want their studies to be known broadly
have to endeavor.
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4. SAMPLE SCALING

In this study, we propose six rules of thumb for a successful study. To prove the
validity of our proposed model we evaluated three well-known successful theories
from the perspective of FADAPA and explained in the following sections.

4.1 Maslow’s Hierarchy of Needs Theory

We selected the Hierarchy of Needs theory of Abraham Maslow as the first
sample. One of Maslow's [32] main theses is that people all over the world
are motivated by the same universal needs even though they find very
different strategies to gratify them. Furthermore he assumes that these
universal needs can be ranked in a hierarchy of needs. As illustrated in the
following figure the hierarchy of needs includes physiological needs, the
need for safety and security, the need for love and belonging, the need for
esteem, and the need to actualize the self [33].

p

Need
The need to be a unique individual with
self-respect and to enjoy general
from others.

Love and belonging needs
The need for belonging, to receive and give love,
appreciation, friendship.

Security Need
The basic need for social security in a family and a society
that protects against hunger and violence.

N /

Figure 2 Hierarchy of Needs (Adopted from [34])
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Maslow [25, 33] attempted to synthesize a large body of research
related to human motivation which was a new and interesting topic at those
days. Maslow [33] published his theory about 65 years ago and it has since
become one of the most popular and often cited theories of human
motivation. It means that Maslow theory successfully fulfilled the
publishing, advertisement and distribution recommendations of FADAPA
model.

4.2 McGregor’s Theory X and Theory Y

Our second example, Douglas McGregor’s Theory X and theory Y,
theories of human motivation and leadership styles created and developed in
the 1960s. According to “Theory X management assumes employees are
inherently lazy and will avoid work if they can [26]. Theory X managers
are expected to believe that everything must end in blaming someone and all
prospective employees are only out for themselves.

On the other hand, Theory Y assumes that employees may be
ambitious, self-motivated, and anxious to accept greater responsibility, and
exercise self-control, self-direction, autonomy and empowerment. Theory Y
managers expect that, given the right conditions, most people will want to
do well at work and that there is a pool of unused creativity in the workforce
and the satisfaction of doing a good job is a strong motivation in and of
itself.

McGregor’s theory definitely matches the six rules of FADAPA. As
an interesting field of research, McGregor's studies [26] on managerial
behavior had a profound effect on management thinking and practice.

4.3 Porter’s Five Forces Model

Our final sample, the Five Forces Model of Michael Porter is a tool
used to explore the competitive environment in which a product or company
operates and looks at five key areas namely, the threat of new entrants, the
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power of buyers, the power of suppliers, the threat of substitutes, and
competitive rivalry [27] as illustrated in the following figure.

4 )

Threat
of MNew
Entrants

) 4

Bargaining Among Bargaining
Power of Existing Power of
Suppliers Competitors Buyers

4

Threat of
Substitute
Products or

U /

Figure 3 Porter’s Five Forces (Adopted from [35])

“Porter’s five forces” have shaped a generation of academic research
and business practice. Rivalry was (and still is) an interesting topics
especially in the field of business. Porter successfully applied, published and
distributed his theory and deserved to be graded high from the perspectives
of FADAPA.

5. CONCLUSIONS

In this study we aimed to compile and emphasize the fundamental
requirements of a successful social research and proposed the FADAPA
model. FADAPA model proposes six “rules of thumb” where the two rules
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are the selection of an interesting topic and the comprehensive analysis of
the field of interest. Development of simple and preferably visual model
followed by a broad application is advised as the following two
requirements. Publishing the developed model and the empirical results is
introduced as the next step of successful research. Finally, advertisement
and diffusion of the model among scholars, academicians and business
people is presented as the last requirement which should be fulfilled by the
researchers. We strongly believe that FADAPA will be a useful tool for
researchers who want to be notable in the literature.

REFERENCES

[1] Alvesson, M. and Karreman D. (2007), Constructing Mystery: Empirical Matters in
Theory Development, Academy of Management Review, Vol. 32, No. 4, 1265-1281.

[2] Schendel, D. (1995). Notes from the editor-in-chief. Strategic Management Journal,
13(3), p 1-2.

[3] Mintzberg, H. (2007) Developing a theory about the Development of Theory, Published
in Smith, K.G. and Hitt, M.A., Great Minds of Management: the Process of Theory
Developement, Oxford University Press.

[4] Raan, A.F.J. (2003), The Use Of Bibliometric Analysis In Research Performance
Assessment And Monitoring Of Interdisciplinary Scientific Developments, Technology
Assessment-Theory and Practice, 1, 12, p. 20-29.

[5] Klein, D.B. and Chiang, E. (2004), The Social Science Citation Index: A Black Box -
with an Ideological Bias?, Econ Journal Watch, V 1(1), pp 134-165.

[6] Osburn, C. B. (1984). The Place of The Journal In The Scholarly Communications
System. Library Resources and Technical Services, 28, 315-324.

[7] Dogan, M. (1999), Cumhuriyet Dénemi Tiirkiye sinde Bilimsel Gelismeler, Cumhuriyet
Bilim Teknik Dergisi, 31 Temmuz 1999.

[8] Ilhan, M. (2002), At:if Indekslerine Dergi Kabul Kriterleri ve Etki Faktorii, Ed. Sait
Polat, Bilimsel Arastirmalarin Yazimi: ve Sunumu, Conference Proceedings, Adana
Cukurova University Publications: s.13-19.

[9] Harter, S.P. and Kim, H.J. (1996), Electronic journals and scholarly communication: a
citation and reference study, Information Research, Vol. 2 No. 1.

[10] Ak, M.Z. and Giilmez A. (2006), Tiirkiye nin Uluslararasi Yayin Performansinin
Analizi, Akademik Incelemeler, Vol:1 (1)

[11] Senses, F. (2004), Universitelerimizde Baska Sorunlarda Var, Published at World
Wide web:http://www.Bagimsizsosyalbilimciler.org/Yazilar_BSB/IktisatToplum280cak-
04Senses.doc.

[12] West. G. P., HI, (1997), Frameworks for Research and Theory Development in
Entrepreneurship, Academy of Management Proceedings, 113-117.

52



Omer LIVVARCIN

[13] Alvesson, M. and Karreman D. (2008), On the Social Nature of Explicating Mystery
Construction in Theory Development: A Response to McKinley, Academy of Management
Review, 543-545.

[14] Bartunek, J., Rynes, S., & Ireland, D. 2006. Academy of Management Journal editors’
forum: What makes management research interesting and why does it matter?, Academy of
Management Journal, 49: 9-15.

[15] Alvesson, M. and Skoldberg, K. (2000), Reflexive methodology. London: Sage

[16] Davis, M. S. (1971). That’s interesting! Towards a phenomenology of sociology and a
sociology of phenomenology. Philosophy of the Social Sciences, 1: 309-344.

[17] Dicle, A. I. (2003), Manual For Writing Research Papers Theses & Dissertations,
Istanbul, Yeditepe University Publications, No: 11.

[18] Hughes, W.P. (2001), What makes a good research paper? ARCOM Newsletter. 16
(3), 1-4.

[19] Latour, B. (1987) Science in action. How to follow scientists and engineers through
society. Cambridge, Mass. and London: Harvard University Press, p:57.

[20] Mehra A. (2007), Book Review of Great Minds in Management: The Process of Theory
Development, edited by Ken G. Smith and Michael A. Hitt. Oxford: Oxford University
Press, 2005, Academy of Management Review, Vol. 32, No. 1, 298-312.

[21] Dubin, R. (1969), Theory building. New York: Free Press.

[22] Whetten, D. A. (1989). What constitutes a theoretical contribution? Academy of
Management Review, 4: 490495,

[23] Sutton, R. I., and Staw, B. M. (1995). What theory is not. Administrative Science
Quarterly, 40: 371-384.

[24] Weick, K. E. (1995). What theory is not, theory is. Administrative Science Quarterly,
40: 385-390.

[25] Maslow, A. (1954). Motivation and personality. New York: Harper.

[26] McGregor R.D. (1960) The Human Side of Enterprise. McGraw-Hill, New York.

[27] Porter, M. E. (1998), Competitive Strategy Techniques for Analyzing Industries and
Competitors, The Free Pres, New York.

[28] Kalnins, A. (2007), Sample Selection And Theory Development: Implications Of
Firms’ Varying Abilities To Appropriately Select New Ventures, Academy of Management
Review, Vol. 32, No. 4, 1246-1264.

[29] Popper, K. (1963). Conjectures and refutations: The growth of knowledge. London:
Routledge and Kegan Paul.

[30] Popper, K. (1972). Objective knowledge: An evolutionary approach. Oxford:
Clarendon Press.

[31] Toy, B.Y. and Tosunoglu, N.G. (2007) Sosyal Bilimler Alamndaki Arastirmalarda
Bilimsel Arastirma Siireci, Istatistiksel Teknikler ve Yapilan Hatalar, Journal of Commerce
& Tourism Education Faculty (1), p 1-19.

[32] Maslow, A. (1970), Motivation and Personality, Harper and Row Publishers, p:32.
[33] Maslow, A.H. (1943), A Theory of Human Mativation, Psychological Review, 50, 370-
396.

53



A Six Step Model for Successful Research In Social Sciences:
FADAPA

[34] Sorensen, K. (2006) Maslow's hierarchy of needs and subpersonality work. Published
at World Wide Web: http://two.not2.org/psychosynthesis/articles/maslow.htm.

[35] Porter, M.E. (2008), The Five Competitive Forces That Shape Strategy, Harvard
Business Review, January.

54



